
#CUNYTuesday 2024
Profile Admin Webinar

September 26, 2024



Agenda
● Key dates
● Your admin dashboard
● Telling your story
● Matches & Challenges
● Peer-to-peer (P2P) 

Fundraisers
● Reporting
● Questions



Key Dates

Donations Open  November 11, 2024 12AM

#CUNYTuesday December 3, 2024 12AM
Chat Support: 8AM – 6PM ET

Donations Close  December 31, 2024 11:59PM



Your Admin Dashboard



Add Your Story:
The Significance of Storytelling

● Storytelling helps donors connect to your college

● Provokes active listening and participation 

● Lays the foundation of your college's “big picture” 

● Provides context and clear calls to action

● Empowers supporters to be a part of your story and mission

● Even more significant in the digital era!



Curating Your Story

Who inspires your stories?

● Beneficiaries

● Volunteers

● Donors

● Staff

● Community Members

Themes to Think About:

● Your Founding

● Your Focus

● Your Impact

● Your People

● Your Strengths

● Your Future



Story Writing Prompts

Focus Story: Not a mission statement, 

but a story built around your mission

● What services do you provide (who 

is being helped)?

● How are services delivered (how do 

you help them)?

● What are the outcomes of these 

services?

People Story: Told from the 

perspective of a current employee, 

student, volunteer, or supporter

● How did you get involved with the 

college? 

● What impact did the college have 

on you?

● What impact does your work with 

the college have on the larger 

community?



Visual Content: The Facts

of donors who first donate from a social referral source make their 
second donation from a social referral source (source)

more likely to get shared on social media than other types of content 
(source)

40x

People remember                   of visual information vs. 30% of read information 
(source)

80%

In a persuasive speech to an audience,                    of the audience were 

persuaded with visuals versus 50% without

67%

of people consider social media to be the communication tool that most 
inspires giving (source)

29% 

87% 

https://learn.classy.org/the-state-of-modern-philanthropy-2019
http://paulmartinlester.info/writings/viscomtheory.html
https://www.researchgate.net/publication/6036451_Seeing_Is_Believing_The_Effect_of_Brain_Images_on_Judgments_of_Scientific_Reasoning
https://assets-global.website-files.com/5da60733afec9db1fb998273/5de6d45aee027c401be467e4_2018-Tech-Report-English.pdf


Setting Your Goals
● Narrow in on 1-3 specific goals. This creates a 

strategy that’s easy for your college to execute, 
and for your supporters to rally behind

● Determine which goals are internal vs. external

○ Internal: Become more familiar with online 
fundraising tools, strengthen relationships 
with staff members

○ External: Raise $5,000 for new supplies, 
secure at least $1,000 in matching funds 
prior to the day.

● Stretch goals are great to have in your back 
pocket should you reach an external goal before 
the giving day is over!



● Create donation levels in lower amounts to encourage lower capacity donors 

● Find significance in the number you chose for your goal and share it!

● Recruit peer-to-peer fundraisers to help you expand your reach

● Encourage social sharing amongst your supporters

● Motivate your supporters with an incentive for the donor that reaches your goal 

Donor Goal Strategies



Matches & 
Challenges



The Basics

What is a matching gift?

● An additional donation pledged for 

each donation that is made to your 

#CUNYTuesday college profile

● Time-based to create a sense of 

urgency

● Promotional tool to incentivize 

donors of all capacities



Matches

Matches allow donations to be 
amplified on a 1:1, 2:1, or 3:1 ratio



Challenges
Challenges allow funds to be added to the profile total once a goal is 
reached

Goal can be a Donor Count, Donations Count, or Dollar Amount



Benefits of Matches & Challenges

● Incentivizes donors as their 
gift will have a greater impact

● Opportunity to highlight your 
business sponsor or major 
donor

● Those with matching funds 
raise on average 
4.5 x more than those without 
a match



Feature a Match and/or 
Challenge



Peer-to-Peer (P2P) 
Fundraisers



What is P2P, and why is it so effective?

Peer-to-Peer Fundraising allows passionate supporters to create and 
host their own fundraising page right within a #CUNYTuesday profile

These totals roll up into college's totals!

● Multiplies your reach to potential 

donors

● Results in more authentic outreach 

and messaging

● Uses the power of social influence

● Increases your social media presence

● Establishes another avenue for 

engagement with your college



Set Your Fundraisers Up For 
Success

● Educate your 
fundraisers

● Understand 
their capacity 
for this ask

Start Early

● Be transparent 
with your goals

● Set 
expectations for 
your fundraisers

Be Clear

● Provide the 
content they 
need

● Take time to 
check-in

Make It 
Easy



Adding P2P Fundraisers



Analytics & 
Reporting



Finding Your Donor Data



Filtering Your Data



Exporting Your Donor Data



Analytics





Support & Resources

Visit our Help Center

Check out Our Blog

Chat with our Customer Success 
Team
Look for the little blue chat bubble

https://support.givegab.com/en/
http://bonterratech.com/blog


Questions



Additional Resources



Motivating 
Matches



New Donor Match

● Motivate those who have not yet 
supported your cause to take the first 
step in making a difference

● Great way to capture new donors and 
build new relationships with them after 
the day

Fresh Faces Match!
Have you been waiting for the perfect 
opportunity to make your first donation to 
Logan’s Pups? Now’s your chance! First time 
donors will have their gift DOUBLED thanks to 
a match from Debbie’s Pet Supply!



Power Hour Matches

● Set match parameters to a 
specific time frame, creating a 
greater sense of urgency 
during the day

● Opportunity to stimulate 
donors during non-peak hours 

● Great for featuring smaller 
matches and multiple 
sponsors

Morning Match! 
All donations made from 7am - 
9am will be DOUBLED thanks to 



Social Engagement Match

● Encourage more online engagement 
through a social media match through 
liking and sharing

● Opportunity to cross promote with 
match sponsors existing social media 
network and your own

Social Superstars Match!
For every like this post receives, our 
generous board of trustees will donate $1 



Dollar vs Donor vs Gift Challenges

● Dollar based Challenges unlock 
funds once a dollars raised milestone 
is met

● Donor based Challenges unlock the 
pledged funds once a donor 
milestone is met

● Gift (or Donation) based Challenges 
unlock funds once a donations 
received milestone is met

Excite your supporters!



Important Tips

● A Match or Challenge will remain active for the entire length of 
the set date and time parameters

● If you did not meet the amount necessary to deplete the match, 
but wish to release the entire sponsored amount, select “Deplete 
Match”

● If you no longer wish to display your match or challenge, select 
“Archive”



What's New from 2023
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