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Get Ready: Plan Your Profile

● Define Your Goals
❑ Who is your audience?

o Past and Current Donors
o Potential New donors!

❑ How will you use the funds?
o Specific project?
o Mission support?

❑ What is your financial goal?
● Gather Your Assets

❑ Have a logo, photos, graphics and 
videos available

● Tell Your Story
❑ How can donors help you make a 

difference in the lives of others?
❑ What stories or testimonials can 

you share that will speak to their 
hearts?



Start with the Basics



Start with the Basics

● Tagline

● Website

● Updated Logo

● Select Up to 3 Causes



Tell Your Story: Quick Tips

● Focus on a specific project/illustrate your 
mission
○ “#iGiveCatholic because…” 

● Make your story easy to understand
○ Why are you undertaking this project and how will 

#iGiveCatholic gifts make an impact?

● Create clear calls to action so donors know 
how they can impact your mission
○ Optional: Add donation levels so their giving is 

tangible. (Next slides!)



Tell Your Story: Quick Tips 
(continued)

● Highlight the “joy of giving” to your parish, school, or nonprofit 
ministry
○ Celebrate your donors!
○ Have Fun! -- the “gamification” element of watching leaderboards, 

social media updates, etc.
● Make your donor the hero of the story!
○ “Because of YOUR generosity, we are able to…”



Bringing Your Story to Life



Bringing Your Story to Life

● Add Visuals

● Setting a Goal for 

#iGiveCatholic

● Build Out Your story

● Add a video – even a 

live stream! (Youtube 

or Vimeo only)



Bringing Your Story to Life

Make your organization easier to find! Use helpful 

keywords to generate the most accurate results for donors. 

Questions to ask yourself when selecting keywords:
● Has your name recently changed, or have you merged with another organization?

● Are there particular words that donors would use to define your mission that aren’t 

listed anywhere on your profile?



Bringing Your Story to Life

● Use the editor to create an eye-catching profile

● Communicate in an authentic and genuine voice

● Use this content as a guide for social media strategy



Bringing Your Story to Life

● Ask for testimonials from beneficiaries, 

volunteers, students, parishioners

● Create contests for content ideas from supporters

● Include tangible information that donors can 

relate to
● Provide context for your goals. Ex. Why is $5,500 so important?
● How many people did your organization benefit in the last year? 

All-time?
● For returning organizations: How have your services or needs 

changed in the past year?
● For returning organizations: How did the funds from 

#iGiveCatholic last year further your mission?





Bringing Your Story to Life



Bringing Your Story to Life



Next Level Profile Features



Elevating Your Profile with Support Areas

Support areas are unique opportunities to fundraise for specific programs or 
campaigns within your ministry during #iGiveCatholic. Support areas will 

have their own customizable pages within your own page where they can 
tell the story of their own unique needs, services, or identity.







What are the benefits of Support Areas?

● Give donors the freedom to allocate gifts to a specific area of 
need within your ministry

● Create Peer-to-Peer Fundraising pages AND Matches just for 
specific support areas

● Further your mission by showcasing all of your programs and 
services that can fundraise



Best Practices for Support Areas

● Support Areas are the best fit for larger organizations or 
have a range of programs that supporters might specifically 
identify with

● Examples of uses for Support Areas:

o Schools: Class Alumni Years, Clubs, Extracurricular Activities, 
Tuition Assistance

o Ministries: Food Pantry, Clothing Bank, Job Placement Services, 
Housing Assistance

o Parishes: Choir, Adult Catechesis Program, Young Adult 
Ministry, Parish mission

● On your profile, these will show up as “Fundraising 
Campaigns” for Donors



Additional Engagement for Supporters

Engagement opportunities are a unique way to showcase additional ways 
that supporters can get involved with your organization. Are you searching 

for volunteers for an #iGiveCatholic-related event? Looking to use 
#iGiveCatholic as a funnel for future programming opportunities?

List them out on your profile to capture a new audience!



Additional Engagement for Supporters



Key Takeaways



Key Takeaways

● Use a captivating cover photo, videos and images to delight 
current donors and attract new ones

● Focus on a unique, easy-to-understand story
● Utilize donation levels to make it clear to donors how they 

can make an impact

And don’t forget to have fun!



Your Resources

● Questions about #iGiveCatholic?

○ Contact Julie! julie@igivecatholic.org

○ Or, contact your arch/diocesan or foundation point person 
shown in the footer of your arch/diocesan/foundation 
landing page.

● Tech help?

○ Contact GiveGab in the Blue Chat Bubble, 
questions@igivecatholic.org

○ M-F, 9am - 5pm ET, extended hours on November 29!

mailto:julie@igivecatholic.org
mailto:questions@igivecatholic.org


Thank You!


