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Giving Day Updates & Agenda

● Organization Verification Overview

● Success Checklist

○ Best practices

○ Peer-to-peer fundraising

● Matches and Challenges

● Resources

● Next Steps

● Questions?



Verification Overview



Your Success Checklist

1. Define Your Goals

2. Tell Authentic Stories

3. Empower Ambassadors

4. Prepare Communications

5. Review your campaign

6. Create A Stewardship Plan



Do you have defined goals?

Your Big Give Knox goals can go beyond dollars raised:

● Monetary Amount

● Donor Amount

● New Donors

● Repeat Donors

● Recurring Donors

● Board Engagement

● P2P Engagement

● Volunteer Engagement

● Social Media Engagement

● Win Prizes or Matches



Is your story authentic?

● Focus on a specific person, program, initiative, etc. 

○ How do donors make these stories possible?

● Include photos, graphics, and key statistics 

● Make sure your story reflects your initial goals 

● Keep it consistent and scannable for donor ease

● Highlight the joy of giving, making your donor the hero!



Are your ambassadors prepared?

● Identify your Big Give Knox Ambassadors

○ Social Ambassadors 

○ P2P Fundraisers 

● Arm them with key messaging and shareable content

○ Sample posts and graphics in your Big Give Knox Nonprofit Toolkit!

● Communicate your goals and campaign game plan 

○ Break down tasks into manageable responsibilities 

○ Board Members

○ Internal Support



Why should you use Peer-to-Peer 
Fundraising?

Agencies with P2P Fundraisers raised on average 4x 

more donations and 60% more donors.

It’s also a great way to engage with your existing 

supporters and get them involved with your 

organization.

You’re giving your followers a sense of ownership in 

the day and enhancing their emotional connection to 

your cause.

*Study of 11,032 organizations fundraising online with GiveGab



Identifying Potential P2P 
Fundraisers

Passionate supporters are already on your doorstep:

● Board Members or Volunteers

● Lower Capacity Donors or Major Donors (who have recently 

made a gift)

● Staff Members

● Friends & Family

Pro Tip: Be selective! Committed supporters are your most effective fundraisers.



Getting Your Fundraisers Started

● Create fundraising pages for individuals that want 

assistance

● Establish clear goals and check in with your 

fundraisers

● Incentivize fundraisers and create friendly 

competition

● Help them understand that making an “ask” 

doesn’t have to be intimidating!

○ Sharing their stories, asking donors to engage, and thanking 

them, goes a long way!



P2P is Easy!

● Log into your Admin Dashboard



Your Big Give Knox Admin Dashboard



Setting Up Your Fundraisers



Setting Up Your Fundraisers



Your Fundraiser’s Toolkit



Your Fundraiser’s Toolkit



Your Fundraiser’s Toolkit



Your Fundraiser’s Toolkit



Your Fundraiser’s Toolkit



Your Fundraiser’s Toolkit



Your Fundraiser’s Page



Do you have a communications plan?

● Plan your online communications ahead of Big Give Knox

○ Announcement/Save The Date 

○ Campaign Countdown 

● Utilize multiple online channels for the best engagement

○ Social Media 

○ Email Communications

● Customize the templates, guides, and graphics in your Big 

Give Knox Nonprofit Toolkit for the perfect plan!

○ Day-Of Updates

○ Supporter Gratitude

○ Organization Website

○ Ambassador Sharing



Thanking your supporters after 
Big Give Knox

● Pre-schedule general messaging to all supporters

○ Social media posts and overall success update

○ Giving Day thank you email to your organization’s email list

● Follow up with donors for more personal stewardship

○ Access their contact information in your GiveGab Dashboard

● Highlight impact of donor funded projects 

○ This doesn’t have to happen right away!



Matching Basics

A matching or challenge gift is a pledged donation that's 
contributed to your organization in a way to motivate donor 

participation and engagement.

● Ask board members, or your entire board to sponsor a match 
that will encourage supporters to donate.

● Gamifies your giving day and motivates donors because of the 
multiplied impact

● Organizations with matching funds raise 4.5x more on average 
than those without

● Steward potential matching donors and begin building those 
relationships

● Another opportunity to highlight existing donors and sponsors



1:1 Match
● Matches are based on the amount given by each donor, and you can set 

specific guidelines around your match to make it more impactful

● Each time an eligible donation is made, a corresponding offline gift of the 

same amount will be contributed to your totals

Matching “Challenge”
● A gift amount that’s goal based and unlocks once a certain threshold is 

reached

● A challenge can be tailored to your goals by selecting either a donor or 

dollar-based limit

How to leverage matches



Your Nonprofit Resources

● Customizable Email Templates and Guides

● Sample Social Media Posts and Best Practices

● Big Give Knox Downloadable Graphics

● On-Demand Training Course Videos

● Resources for Board Members and P2P Fundraisers

● Blog Articles and How-To Videos from GiveGab



We’re Here For You!

● Visit Our Help Center 

https://support.givegab.com/  

● Send us an email at 

CustomerSuccess@givegab.com 

● Chat with GiveGab’s Customer 

Success Team whenever you have 

questions or need a hand

○ Look for the little blue chat bubble!

https://support.givegab.com/
mailto:customersuccess@givegab.com


Your Next Steps

● Like and Follow Big Give Knox on Social Media!

○ Don’t forget to use #BigGiveKnox

● Check your inbox for important emails

● Watch on-demand training course videos

● Check out the Nonprofit Toolkit



Questions? 
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