
Creating The Perfect 
Giving Day Profile

How to develop an engaging and eye catching 
profile to share with your supporters 





1. Define Your Goals

a. What will your donors and supporters need to do to help you be successful according to your giving 
day goals?

b. What do you want people to feel when they view your profile? 

c. What do you want the main call to action to be?

d. If you participated in a previous year, what strategies worked well? What didn’t work well? How will your 
goals differ this year based on the response you saw from supporters last year?

2. Gather Your Assets

a. Do you have several photos, graphics, or videos ready?

3. What is Your Giving Day Story?

a. What do your supporters need to know about your organization?

b. If you participated in a previous year, how will you make this year’s story stand out from last year’s?

Before You Start Your Profile...



=

Head to GiveGab!



Your Giving Day Dashboard

Note: If you participated in 2022, your profile will automatically be copied over to your 
2023 dashboard. This will save some time on your end, but you should still update and 

edit your profile to keep things fresh and new for your supporters in 2023!



The Basics

● Logo

○ As one of the first things a donor sees 

on your profile, make sure your logo is 

current and represents your brand

○ If you participated in the past, this will be 

copied over from 2022, so you probably 

won’t need to update it! Make sure you 

review the logo in this section in case 

your logo has changed

● Website

○ Add your website so donors will be able 

to learn more about your organization



Tell Your Giving Day Story

● Cover Photo
○ 1500 x 500px
○ Front & Center

● Monetary Goal
○ Enables a real-time progress bar on your

profile



Tell Your Giving Day Story

● Your Giving Day story should be 
specific to the 2023 Giving Day and 
should start with a clear ask that 
reinforces the monetary goal 
established on your profile

● If you participated last year, your 
story and video from 2022 will 
already be copied over

● Having your story copied over from 
last year will save you lots of time 
when it comes to building out your 
story, but be sure to take time to 
craft a brand new appeal for 2023



Tell Your Giving Day Story



A note about Stripe:

● Partnered with Stripe - PCI Level 1 Payment Processor for 
donation processing

● Your banking information is reviewed by Stripe
● Donor credit card information is not revealed or saved in GiveGab
● All participating organizations verified as IRS and 

state-recognized nonprofits
● Due to the “Know your Customer” act, updates require 

information about organization representatives 
○ Here is a helpful article

https://support.givegab.com/en/articles/6255733-guide-to-stripe-s-new-requirements


Important Stripe Information

● Due to a commitment to security, Stripe will occasionally flag 
suspicious activity during a Giving Day. If your organization is 
flagged, it could prevent you from collecting donations. In this 
instance, please reach out immediately to the blue chat bubble or 
to customersuccess@givegab.com

● GiveGab/Bonterra team will periodically check your verification 
status leading up to the Giving Day

● We strongly encourage you to keep an eye on this and report if 
you have received any notification from Stripe about additional 
verification needs

● The green checkmark will revert back to navy blue square on 
your profile

mailto:customersuccess@givegab.com


Highlight Impact for Your Donors

● Customize Amounts

● Create Unique Descriptions

● Add Photos

● Unlimited Levels
○ 3-4 is the sweet spot!

On the day, donors can still 
customize their donation amount 
beyond the levels you’ve 
suggested!



Highlight Impact for Your Donors

Pro Tip: Have the mid-range donation level be what your median gift 
amount is



Start Recruiting Your P2P Fundraisers

New this year: Easily add your Peer to Peer Fundraisers all at once by 
uploading a CSV file of your fundraisers



P2P Fundraising Resources

● Head to “Menu,” then “Nonprofit 
Resources” to check out on-demand 
training videos and resources on P2P 
strategy, as well as the P2P Fundraisers 
Toolkit

● Your 2023 Giving Day Table of Contents 
through the Collaborative Giving Day 
Google Drive will also contain links to all 
relevant trainings and resources on P2P 
Fundraising

● The P2P Fundraisers Toolkit is geared 
towards fundraisers and contains social 
media and email templates that make it 
super easy for your fundraisers to 
spread the word

Helpful Support Articles: 

How do I add P2P Fundraisers?

How do I upload my P2P Fundraisers as a CSV?

How do I edit and view my P2P Fundraisers’ profiles?

https://support.givegab.com/en/articles/395765-how-do-i-add-peer-to-peer-fundraisers-for-a-giving-day
https://support.givegab.com/en/articles/4564160-how-do-i-upload-my-p2p-fundraisers-as-a-csv-to-my-giving-day-profile
https://support.givegab.com/en/articles/1269596-how-do-i-edit-and-view-my-peer-to-peer-fundraiser-s-profile-for-my-giving-day


Set Up Your Matches and Challenges

● The Match and Challenge 
functionality allows for you to 
create a visual representation of 
match or challenge opportunities 
on your external profile

● Using this functionality you can 
highlight your matching sponsor 
and link to their website

● When setting up a match, make 
sure to leverage the 
“Auto-Matching Enabled” 
functionality



What’s the Difference?

● Match

○ A way for donations to be matched “dollar-for-dollar” or a 1:1 ratio

○ Example:

■ The Avengers Corporation has donated $5,000 1:1 match to the 
Asgardian Nonprofit! This is a great opportunity to double your impact!

● Challenge

○ Goal-driven incentives in which donors make donations to contribute to a 
set goal. After goal is reached, money is “unlocked”

○ Can be based on dollars or donors

■ The Gotham Nonprofit has set at $3,000 fundraising goal for their 
campaign. The Wayne Foundation agrees to donate $1,000 dollars if 
the Gotham Nonprofit can reach their goal of $3,000! If that happens, 
the $1000 will be unlocked! 



Matches and Challenges Resources

Helpful Support Articles:

How do I add a matching opportunity?

How do I create a challenge?

What is auto-matching?

● Head to “Menu,” then “Nonprofit 
Resources” to check out 
on-demand training videos and 
resources on Matches and 
Challenges

● Your 2021 Giving Day Table of 
Contents through the Collaborative 
Giving Day Google Drive will also 
contain links to all relevant trainings 
and resources on Matches and 
Challenges 

https://support.givegab.com/en/articles/386630-how-do-i-add-a-matching-opportunity-to-my-giving-day-profile
https://support.givegab.com/en/articles/1502347-how-do-i-create-a-challenge-for-my-giving-day
https://support.givegab.com/en/articles/1505237-what-is-auto-matching


Personal Gratitude

● Write your own custom 
‘Thank You’ message

● Add your own video or photo

● Include donation disclaimer, 
if needed

● Sent immediately to your 
donor’s email when they 
make a gift 



Personal Gratitude

Your “Thank You” Email

● Sent immediately to donor

● Custom Content + Your Giving Day 
Branding

● Comes from whoever you set as the 
contact person for your organization

● Doubles as a donor’s receipt - can be 
submitted for tax reporting efforts



Review Your Perfect Profile



Key Takeaways

❏ Branded Logo

❏ Custom Cover Photo

❏ Clear Giving Day Appeal

❏ Unique Story

❏ P2P Fundraisers

❏ Matches & Challenges

❏ Specific Giving Levels

❏ Customized Thank You



Tips, Tools, and Resources

● The Nonprofit Resources section of the 
site has everything you need to plan, 
prepare, and promote your Giving Day 
and reach your goals
○ Customizable Templates
○ Communication Timelines
○ Giving Day Graphics 
○ Helpful resources for your board members, 

volunteers, and fundraisers

● Even more training videos for 
Matches/Challenges, P2P Fundraising, 
and Giving Day strategy



We’re Here for you!

● Visit Our Help Center 
https://support.givegab.com/  

● Chat with GiveGab’s Customer Success 

Team whenever you have questions or 

need a hand creating or updating your 

profile

○ CustomerSuccess@givegab.com

○ Look for the little blue chat bubble: 6:00 
A.M. -2:00 P.M. PT

● Day Of Support: 12:00 A.M. PT - 1:00 A.M. 

PT; 5:00 A.M. PT - 1:00 A.M. PT 

https://support.givegab.com/
mailto:CustomerSuccess@givegab.com


Thank you!


