
Prize Application Questions 
Post-Giving Challenge Prize Opportunity 
Online Application Opens: April 11, 2024 
Application Deadline: 5:00 pm April 25, 2024 

 
Best Business Partnership 
$2,000 prize equally split between nonprofit partners in a collaboration. Judges are looking for each partner to 
bring something unique or creative to the table; each partner achieves more than it would achieve alone; 
partnership incorporates the concept of “Be The One;” and the partnership has the potential to extend beyond the 
Giving Challenge. 
 

 
Below outlines the questions that will be on the online application form for the Best Business 
Partnership Prize. If your organization plans to apply for this prize, we encourage you to review and 
discuss these elements PRIOR to the application deadline to ensure you execute and capture the 
necessary items for the application. 
 

***APPLICATION QUESTIONS*** 
 
CONTACT INFORMATION 
Nonprofit Organization 

1. Organization Name (as it appears in The Giving Partner):  
2. Organization EIN: 
3. Team Leader Name (First & Last): 
4. Team Leader Email:  
5. Team Leader Phone Number:  
 

Business 
1. Business Name:  
2. Business Contact Name (First & Last): 
3. Business Contact Email:  
4. Business Contact Phone Number:  

 
Additional Partners Organizations… 

1. If you are partnering with more than one business, list their name(s) and contact 
information. Be sure to include business name, contact name, email, and phone 
number for each additional business you are partnering with. 

 
APPLICATION: 

1. How did this partnership come about? Why did your organizations decide to 
collaborate? 

2. Provide specific details of what your organization achieved with the support of this 
business partner. Outcomes related to marketing and communications, fundraising, 
volunteer recruitment, etc. may be included. 

a. You may attach PDFs of any creative documents that support your submission. 
3. Does this partnership have the potential to extend beyond the Giving Challenge? In 

what capacity? 
4. How did you incorporate the theme "Be the One" into your campaign?  


