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Submit Your
Questions!

This is being recorded. The recording will
be available on the /trainings page by
March 30.

If you have questions or comments
throughout our training, please write in
using your Zoom webinar attendee panel.

Introduce yourselfl Name, location,
organization.

GiveGab

Chat Box

To: | ,
v All panelists

T -
4 All panelists and attendees
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Q&A

Please input your question



Agenda

e Creating the Perfect Profile

e Storytelling Strategies

e Online Engagement

Strategies

e Key Takeaways &

Resources
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Updating Your Story

Section

Add the following to
your Giving Day Profile:

e Cover photo

e Monetary goal

e Story with text, images,
and a video

iveGab

VAN Add Your Story

Cover Photo

Set a Goal

& Display Goal on Profile
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Formatting Your Story

Tell Your Story

i) OE 5 BB E O E OEnE B

e Change Font Typeface e Upload Images
e Header Text Formatting e Add Hyperlinks
e Text Color & Size e Insert Tables

e Paragraph Text Formatting e Insert Horizontal Lines
e View in Fullscreen
e Editin HTML

e Undo/Redo last action

e Content Alignment
e Add Bulleted or Numbered Lists

e Click to see more/hide more
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Highlighting Visual
Content

Returning participant? Refresh your images if
you copied them from last year!

e |etimages tell a story about your work

e Don't have any good quality images? Ask
your staff, volunteers, and supporters to
submit theirs!

e Use stock images that represent your
organization

GiveGab




Setting Your Goals

Determine 1-3 specific goals to focus on during Giving Day 2023

e GCroup these by internal and external goals

o Internal examples: Become more familiar with online fundraising tools,
strengthen relationships with board members

o External examples: Raise $5,000 for new supplies, secure at least $1,000 in
matching funds prior to the day, receive gifts from 15 new donors

e Highlight external goals on your profile, in your story, and on
social media or email
e Pro Tip: Watch the Goal Setting Strategies video

GiveGab


https://www.givebigpittsburgh.com/info/trainings

Suggested Donation Amounts

Help donors understand the impact of their gift by suggesting a
donation amount!

1. ldentify 3 - 4 dollar amounts
to suggest
2. Determine what each

amount can support
a. Connect these
suggestions to your story!

3. Add an image & short
description for each

GiveGab




Perfect Profile Checklist

Logo and a cover photo

Authentic, up-to-date story

Goals displayed prominently

Clear calls to action

Additional visual content featured (photos & videos)

Donation levels with images & descriptions

L OO0 0 0 0 0

Peer-to-Peer Fundraisers to support your cause
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(GIVING DAY 20122 = =

Sol Margin Fishing & Conservation Foundation
N

DONATE FUNDRAISE
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Thank You Message

Add a 'Thank You' Message
e Add your own message

e Include a photo or video for
more personal stewardship! S———

e Sentimmediately to your
donors when they complete
their gift

e Donors can reply to that email
and contact you directly

ank You Message

Thank yo much for your donation to Logan's pups! With your support, we're able to continue our love and care of senior dogs.
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Adding Peer-to-Peer Fundrasiers

WAl Add Your Organization's Info
WAl Add Your Story
Get Verified to Collect Donations

Navigate to your Add Donation Levels

Fundraisers Tab in your
Giving Day Dashboard. Add a 'Thank You' Message

Select “Add Fundraisers”

GiveGab

Add Fundraisers

ONNBERR



Identify Potential
Fundraisers

Board Members
Family & Friends
Staff

GiveGab



Timeline

Review fundraising toolkits

for P2P e el
Recruitment

Prepare
Invite & onboard P2Ps

Communicate goals

Share resources
Coordinate

Provide templated materials
Host office hours for questions

P2Ps complete profiles

Check In
Send encouraging
messages

Update P2Ps on progress
Follow Up

Thank your P2Ps

Plan post-event touch points

[ ]
leequ Collect feedback, host debrief




Key Takeaways

GiveGab

P2P Fundraising can help you raise 6.9x
more

Fundraisers increase your organization’s
reach

Be strategic when selecting fundraisers
Provide your fundraisers with resources
to make it easy and fun

There is plenty of time before Giving Day
2023. Start small this year and grow it in
the future!



Storytelling
Strategies
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The Significance of Storytelling

Storytelling helps donors connect to your organization!

e Provokes active listening and participation

e Laysthe foundation of your organization’s “big picture”

e Provides context and clear calls to action

e Empowers supporters to be a part of your story and mission

e FEven more significant in the digital era!
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Curating Your Story

Who inspires your stories?

e Beneficiaries
e \olunteers

e Donors

o Staff

e Community Members

GiveGab

Themes to Think About:

Your Founding
Your Focus
Your Impact
Your People
Your Strengths

Your Future



Story Writing Prompts

People Story: Told from the perspective of a
current employee, volunteer, or supporter

e How did you get involved with the
organization?

e \What impact did the organization have on
you~?

e \What impact does your work with the
organization have on the larger community?

GiveGab



Story Writing Prompts

Focus Story: Not a mission statement,
but a story built around your mission

e \What services do you provide (who is
being helped)?

e How are services delivered (how do you
help them)?

e \What are the outcomes of these
services?

GiveGab



Story Writing Prompts

Impact Story: Before-and-after tales of beneficiaries who have
felt the direct impact of your organization and its mission

Tell us about your life before you worked with our organization
What led you to reach out to our organization?

How was our organization able to help you?

Do you remember any specific individuals you worked with or
programs you participated in? Tell us about them.

e \What does your life look like after working with us? What are
you looking forward to in your future?

GiveGab



Asset Checklist

Images

e 5-10 Photos of your mission in action
e Stock Photos that encapsulate your mission

Videos

e Host on YouTube or Vimeo for easy sharing
e Thank You Video

Infographics

e Highlight donor impact & data
e Testimonials

GiveGab




Online
Engagement &
Storytelling
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Be Active on Social Media

e Use the #givingday2023 hashtag in all of your
social media posts!

e Identify the social platforms that work best for you —

e Post regularly leading up to and on the Giving Day, @ N o

and encourage engagement with your posts o
e Post a variety of content - not just Giving Day 7 Q 9
announcements or donation solicitations

e Use visual content whenever possible

GiveGab



Incorporating Your Story

e Use social media and/or email to tell your
story to a wider audience
e Split up your story into smaller pieces to tell b oy

in installments leading up to Giving Day =
2023 X o\
~/o X
“a
they can support you during Giving Day 6

o Or, tell one short story each week over several weeks =
2023

e Use images and videos as much as possible
o Don't forget to add a link to your profile! \\_-'

to convey your point
GiveGab

e Remind your audience when and where °




Online Engagement Checklist

[ Finalize your goals and story for Giving Day 2023

d Decide which online platforms work best for your organization
and its supporters

d Complete your Giving Day 2023 profile

d Develop a weekly communications plan leading up to the Giving
Day

[ Divide tasks among your staff, volunteers, and ambassadors

d Utilize the resources in your Nonprofit Toolkit for easy planning

GiveGab



Resources &
Key Takeaways
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Resources for Success

Your Nonprofit Toolkit has everything
you heed!

e Templated emails & social media posts
e Graphics customized for Giving Day

2023
e Communications timelines and

checklists ~
e Pre-recorded training videos “

GiveGab



Key Takeaways

Storytelling is a key part of your Giving Day 2023 participation

Stories that donors can personally relate to will be more impactful than
facts & figures

Use your Giving Day 2023 profile to tie together your story, goal, and
other details to engage donors

Communicate your story and goal on social media and/or via email to
reach a wider audience

The Nonprofit Toolkit has resources to make telling your story easier
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Your Next Steps

What to work on over the next month:

e Follow Giving Day 2023 on Social Media and use #GivingDay2023
e \Watch your inbox for important emails

e Meet internally to discuss goals

e Sign up for upcoming webinars

e Explore the toolkit

e Sign up for the webinar on April 12: Goal Setting & Final Steps to

Success for Giving Day 2023
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https://bonterratech.zoom.us/webinar/register/WN_FwktA2pXRoyHeReTH4zb0Q
https://bonterratech.zoom.us/webinar/register/WN_FwktA2pXRoyHeReTH4zb0Q

Giving Day
Support &
Resources

Visit our Help Center
Check out Our Blog

Send us an email at
CustomerSuccess@GiveGab.com

GiveGab

Start a conversation

Our usual reply time
(@ Under 1 hour

»> Send us a message

See all your conversations

Search for help
2

[ Q Search articles... )

/

Chat with GiveGab's Customer Success Team
whenever you have questions or need a hand! Just
look for the little blue chat bubble.


https://support.givegab.com/en/
https://blog.givegab.com/
mailto:CustomerSuccess@givegab.com

Questions?

May 3-4, 2023
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